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We publish our Sustainability Report annually, reaffirming our commitment to transparency and accountability ir
environmental, social, and governance (ESG) performance. This 2024 edition presents a comprehensive review of
progress, ensuring alignmentitw our corporate reporting cycle while integrating the lated¢velopmentsin our
sustainability strategy.

This report has been prepared in compliance with the Global Reporting Initiative (GRI) Standards for the period fro
January 1, 2024, to December 31, 202dsuring internationallaligned sustainability disclosure.

Additionally, we align with relevant SASB indicators (by business unit) and the Best in Class of S&P Global, ensuril
comprehensive evaluation of our ESG performance.

Scope of the Report
The entities included in our Annual Consolidated Financial Statements correspond to our core business units:
{ Food Retail



1 Pharmaceutical Retail and Distribution
1 Shopping Centers
1 Digital Operations

This ensures that our sustainability strategy and reporting cover all material aspects of our operations, responding 1
evolving stakeholder expectations and industry trendsi G W¢ AqR2 RqRIJt Wnadad! WHYUY YORI ¢
Cl WwHEW02 131 131

Assurance and Verification
O0DwRO H
To maintain traceability and accuracy, this edition has been externally audited by Valora Consultores, reinforcing o

commitment to data integrity and accountability. The audited sections are disclosed in full compliance with GRI Standar
and SASBensuring reliable and transparent reporting.

Chapter ‘ Verified Content  Page ‘
Sustainability Materiality 50
Planet Energy consumption | 139
Planet \Water consumption 139
Planet Waste management | 144
Planet Food waste 144
Planet Carbon footprint 134
Our People Gender Pay Gap 64
Occupational Health and Safety |LTIFR 151
Occupational Health and Safety |Fatalities 152

Contact & Further Information

For inquiries regarding this report and our sustainability management, please contact:
Isabella D'Angelo

Corporate Sustainability Manager

Isabella.Dangelo@intercorpretail.pe

1 62dzi LywSGlFAf tSNY / 2 NLID

(GRI 21) (GRI 2)

InRetail Pert Corp. is Peru's leading retail platform, with a presence in all 25 regions of the country. As a key pdayer in
YyEGA2yQa SO2y2YAO fFyRaoOlILISsE 6S INB y2i 2yfte gAlGyS:
commitment exteds beyond providing highuality products and servicego creaing meaningful economic and social
value ineveryoperation.
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Performance

SUMMARY
2024

—lah

Totalemployees Totalsuppliers Total establishments Total food retail stores

45,434 LEIE 3,843°

5

Total distribution centers Total pharmacies Total de Shopping malls
14 2,400 22

Food Retail Pharma Retail Shopping Malls

S/12,137 S/8,810 S/ 812
Totalrevenue (million) il il i EBITDA (million)

S/21,683 S/3,003

Food Retall
COMPANIES

Stores: 2,400 *

Stores: 1,388 Avarage sgm per store: 120 m2

BRANDS Salesarea: 675 km2 Presenceinregions: 24 ©
Presenceinregions: 18 2024 millionincome: $/8,810 mm ¢

Supermescados plozavea Massv” 2024 million income: 12,137 Employees: 19,251 ¢

Peruanos sa

k:

makro vu;n’u.\ makro Employees: 25,123
FOOD ‘_‘
e RETAIL
COMPANIES BRANDS .
s InRetall QO rormrosis: ®@lnkafarma
S Miforma of- £

Digital

COMPANIES BRANDS
agora Inbigital XP agora
. . * DIGITAL
Shopping centers: 22
M a | | S Leasable Area: 860 km2

Presence enregions: 13
BRANDS 2024 milionincome: S/812mm
Employees: 476

COMPANIES

<& InRetail P
7~ Shopping Malls REAL @ PLAZA
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SOSNERLBEDSRY t 0 | y®euslon coré Ndegodes. This approach has driven significant growth and
profitability in our Food Retail segment, consistently exceeding expectations.

2S5 2LISNIGS |

Our Pharma Retail and B2B segment continues to lead the industry in profitahilitgorted bySE LJ Y RAYy.3 Y|
Meanwhile, our Shopping Malls segment maintains its resiliency, sustaining high occupancy levels even as alternat
shopping methods, such ascemmerce, gain traction. Simultaneously, our Digital segment is experiencing dynamic
growth, adapting swiftlyo market demands and evolving consumer preferences to enhance our omnichannel presence.

. . FOOD RETAIL PHARMA RETAIL AND SHOPPING DIGITAL
Business Unit B2B MALLS
* Vivanda
* PlazaVea
* Inkafarma
Brand « Mass Mifarma * Real Plaza * Agora
. I
JEALEE] « Makro - . * PlazaCenter * InDigital XP
* Quimica Suiza
* Oslo
» Jokr

¢ Administracion
Food Regional
S.A.C.

» Supermercados
Peruanos S.A.

Company Names

Food Retalil

* Compafia Food

Retail S.A.C.
PlazaVea Oriente
S.A.C.-plazaVea
Selva

Compafiia Hard
Discount S.A.C. -
Mass

Makro
Supermayorista
S.A. - Makro
Operadorade
Servicios
Logisticos S.A.C.
Digital Foods Peru
S.A.C.

Farmacias
Peruanas S.A.C.

InRetail Pharma S.A.

Boticas IP S.A.C.
MifarmaS.A.C.
JorsadelaSelva
S.A.C.

Quimica Suiza
S.A.C.

Vanttive S.A.C.

* Real PlazaS.R.L.

* InDigital S.A.C
s Agora Servicios
Digitales S.A.C

We are the leading food retail company in Perunkiag first inboth sales and store numbers through our braptEzaVea,
Vivanda, Mass, Makro and JOKR. Our operations include strategically located logistics centers that ensure effici
distribution and inventory management across the courngY | y dzF I O dzNAy 3 LI | y i a

This business unit operates with a midtirmat platform,O 2 Y lidyiygermarkets, supermarkets, hard discount stores,
and cash and carry stores. This allows us to offer a diverse range of products, price levels, and shopping experien

q



tailored to meet the diverse needs of our customersis flexibility strengthens our ability to serve a broad consumer
base while maintaining efficiency and competitiveness.

LywSaFrAf tSNY /2N1IQa adNXdS3IAO0 GAarzy NBYFAya F20dzaS|H
Since 2016, we have refined our strategic vision, transitioning from a veflisneunt model to implementing an
"Everyday Low Pritestrategy.This strategy not only benefits our customers by ensuring consistently affordable prices
but also enhances our lorigrm sustainability by fostering strong, collaborative relationships within our supply chain.

By collaborating closely with suppliers to reduce prices and costs, we have gained market share and established oursel
as market leaders in essential consumer goods.

Milestones 2024:

71 Industry LeadershipWWe maintained our position as the tajanked company in the Food Retail segment
in Peru.

1 Opened350Mass stores, reaching 1,250 stores nationwide, and 1 Makro .store

1 Logistics NetworksWe expanded our logistics network in key provinces to support the growth of our
Food Retaifi (i 2 NBpendd § iew distribution centers # (i NB yd@ivKksS forma LIS NJ. 2 2 V' &

1 Decentralized operationsWe strengthenedour logistics center in Piura, reducing dependence on Lima
and enhancing regional distribution efficiency.

T Digital Growth:Our digital food sales increased by 6%

Collaboration with International Animal Welfare Suppliers:
 We have partnered with international suppliers who adhere to strict animal welfare practices and
responsible handling practices.

Development of Healthy Products:
1 In 2024, our prepared foods, bakery, and pastry categories experienced a 4% growth in healthy product
options including vegan, lactodeee and gluterAree alternatives.

Food Retail Value Chain

6DwtO H
M®t NEOdzZNBYSyYyd FyR &adzllllX @ YIFylF3aSYSyi
HO G2NF3S YR RAAGNROdz2Y
OPWMIE2NE 2LISNIFoa2yad YIylF3IaSYSyil
nd FfSa YR Odzadi2YSNJ aSNBAOS

Food Retail Logistics Centers

Our distribution network is known for its agility and efficiency, supported by aegédblished logistics infrastructure to
support operationsthroughout the entire country. To supply our operations, we collaborate with multiple suppliers,
including our subsidiary Oslo.

OSLO: Strengthening Our Logistics Network
Oslo operates five distribution centers located in the regions of Arequipa, La Libertad, Lima, and Piura. In 2024, \

consolidated our logistics center in Piura, a critical region in northern Peru due to its proximity of 30 km to the port o
Paita, the semnd most important port in the country.

Py sARSNE 2yf e T2 R YISNDB2 NJySRa A yadit deRA 83 28ISNT a2y &



Looking ahead to 2025, we aim to further strengthen our logistics infrastructure with new storage centers, including a
11,500 m2 warehouse in Piura, one of the largest in the provifsdditionally, our operations in Punta Negra, Lima, stand
out as our largest logistics center, covering an impressive 93,000 m2. We have diversified our operations to include hic
turnover productsOur suppliers havalreadyestablished distribution networks in provinces, enabling us to receive goods
directly in regions with a high concentration of stor&his allows for more efficient logistics, as both supplielivered

and imported products are distributed directly from these provincial hubs.

Additionally, Oslo operates three credeck transfer centers in Lima, ensuring the continuous replenishment of our Mass
stores. It alsomanages a manufacturing center dedicated to producing bakery goods andteady mealsRegarding
imports, we have begun decentralizing operations from Callao, Lima’s mainopatiuce dependency and optimize
logistics. We are expanding our operations to the north, as it is the only region that frequently receives container
shipments. This process is carried out through a growgageigin strategy to increase shipment frequency and improve
supply chain efficiency.

Goal for 2025

In 2025, Oslo aims to improve service for small stores undes@00that do not have storage facilities.

To support this growth, we have implemented a new storage model that will be deployed nationwide. As part of thic
initiative, we will establish eight strategically located warehouses in various cities in Peru. Each warehouse will serve o\
150 stores.

Mass: Transforming Neighborhood Consumption

Mass operates as a hard discount format with smidéd stores ranging from 150 to 200 sgm. The stores are conveniently
located | y &ffer low prices,F S| G tzlMA ¥ HJo YA T SR R laxdaantiflisadredito thetheeds of lower and
middle-class sectorsThe format offers a wide range of privaibel products at low prices and high quality.

Mass's Value Proposition:
1 Economy and ProximityThe proximity of our stores t@ustomers'homes contributes to reduced
transportation needs and associated cost savings.
1 Quality and Low Price®Ve offer anattractive mix of products at low prices, fostering better nutrition,
while democratizing the consumption of leading and quality private label brands.
1 Safety and ModernityWe contribute to thedevelopment of neighborhoods througmodern stores,
safety and security.
f Employment and TrainingWe hi re young professional s, mo st
constantly invest in training programs.

Expansion and Coverage:
1 Rapid Growth In 2024, we opene@®50 stores, expanding from Lima to the northern regions of the
country, including Truijillo, Chiclayo, Chimbote, and Piura.
1 Efficient Distribution:We operate distribution centers that are strategically located in relation to our
stores, ensuring proximity and logistical efficiency.
1 Business Model Evolutioim 2025, we plan to pilot projects that optimize logistics and supply, adapting
to new consumption dynamics.
1 Private Label Brand®Ve continue to develop our private label brands by category, ensuringcuighity
standards and adapting products to market demands.



Pharma

Our subsidiaries, InRetail Pharma, Farmacias PeruanaQ3u@bnsumaomprise the leading pharmacy chain under the
brands Inkafarma and Mifarma. We also operate a leading pharmaceutical distribution business, as well as other nutritic
and personal care products.

We are market leaders in both sales and market share, providing medicines, nutritional, and personal care products
affordable prices.

We have a diversified network of pharmacies across all 25 regions ofP&u | N5 O2 YYA§SR d2 AY
FO0OSaaAoAftAler LI NbOdzZ FNI& Ay GKS Y2aid @dzZ ySNIFof S | NX

Milestones 2024:
71 Industry Leadership: Ranked #1 in the country for Pharmacies.
1 Network Growth: Reached 2,2pharmacies, opening 10hprmaciesduring 2024
1 Digital Expansion: Achieved a 25% increase in digital pharmacyaisgléredsales from ecommerce
and mobile Apps).
1 Workforce: We have over 22,000 employees

D2Ft FT2NJ HAOHPp
1 Decentralized Logistics for Faster Respoirs@025, we will launch our new pharmaceutical distribution
center I f 2¢/A3iarid decentralized logistics hubs in the provinces, significantly improving supply chain
efficiency. This initiative is expected to reduce pharmacy response times from 6 days togd&tHsrs,
ensuring faster and more reliable deliveries across the country.

PharmaValue Chain:
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Pharma Logistic€enters

We operate anationwide pharmaceutical distribution network, with 5 strategically located distributions centers in
Chiclayo, Arequipa, an8lin Lima. These facilities serve both ddrarmacies and A & ( NJousidesssglong with
twelve crossdock centers throughout the country to supply our pharmacies, and two dark stores in Lima specifically fo
our pharmaceutical €ommerce business.

OSLO in Pharma

In 2024, we optimized our pharmaceutical logistics by decentralizing distribution, delivering products from Paita to neark
provinces instead of transporting them from Lima. This strategic shift resulted in cost and time savings, enhanced respor
time for our stores, and contributed to a lower carbon footprint through reduced transportation emissions.

Oslo primarily focuses on "nggharma” items, such as beauty and personal care products, which do not require the
specific storage regulations of pharmaceuticals. While these products have lower individual value compared t
pharmaceuticals, they accountrf@approximately 65% of our total volume due to their bulkiness (e.g., diapers, paper,

N.



wipes). By optimizing the logistics of these higblume items, we enhance overall efficiency and ensure a more
sustainable and cosdffective supply chain.

Shopping Malls

Real Plaza is the leading shopping mall operator in Peru, with a proven track record in developing and operating shopp
malls. Our malls arstrategically loated acrossPeru, operating undeanationwide brand, Real Plaza, asue purposefully
positionedto target the emerging middle class. Qlegep wnderstandingof the Peruvian customer and real estate market
has enabled us to develop differentiateetail formats- shopping malls and power centerdesignedo attract different

types of visitors.

Our strategic vision focuses on further strengthening our position within the retail industry by ensuring consistently
affordable prices and fostering strong, collaborative relationships within our supply chain.

Shopping malls:

Our shopping malls feature a tenant mix2 OdzA SF G 8MIL F Ay YSyd |yR SELISNARSYyOS:
LJ | & 3 NiRydRAiRe#sE selection of restaurants and food hallseysene as vbrant communityhubsin a country
where accessible public areas dimited.

Milestones 2024
1 Expansion: Initiated our expansion projects in existing malls, improving our value proposition and
enhancing traffic
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Digital

Our Digital business unit was created to meet the growing demand for digital products and services in the market. TF
initiative represents our comprehensive strategy of innovation and expansion. It brings together thrptafeyms

Agora PAY, a pioneering mobile wallet launched in 2019, offering secure and convenient digital payments; Agora CL
an innovative loyalty program introduced in 2021, designed to enhance customer experience within the retail ecosysten
and Agora SHOP, avadutionary shopping program also launched in 2021.

Digital value chain
O Dwt 0 H
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Our operation inPeru
(GRI )

InRetail Peru: Present in Every Corner of Peru

At InRetail, our purpose is to serve evérg NJ/ BeNi] r@adhing 100% of the country's regions by offering essential goods
and services. We provide health, wellness and retail solutions to all communities, regardless of how rehaote tor
access thewre.

This commitment is exemplified by our Pharma business, which operates pharmacies at altitudes above 4,000 meters &
supplies remote areas accessiblely by boat.From the heights of the Andes to the depths of the Amazon, InRetail Peru

ensures that we are always close to our customers.

Our headquarters artocatedat Calle Morelli 139, San Borjaima, Peru.

Our stores by region in each business unit

Food Retalil Pharma Retail and Shopping
Regions — Distribution Malls Total
\ewan daj Mass Makro | Inkafarma | Mifarma Real Plaza

Amazoma 8 5 13
Ancash 3 34 1 41 26 1 106
Apurimac 7 7 14
Arequipa 2 110 2 69 65 1 249
Ayacucho 15 10 25
Cajamarca 2 39 33 1 75
Cusco 2 1 32 33 1 69
Huancavelica 5 1 6
Huanuco 1 19 15 1 36
Ica 3 50 3 51 40 147
Junin 2 45 1 a7 36 132
La Libertad 5 111 2 83 62 1 264
Lambayeque 2 44 1 54 44 1 146
Lima 75 766 13 616 553 M 71 2,033
Loreto 39 22 61
Madre de Dios 6 4 10
Moquegua 2 9 5 16
Pasco 9 4 13
Piura 6 90 3 67 52 2 220
Puno 2 27 7 1 37
San Martin 1 35 21 57
Tacna 1 16 14 31
Tumbes 1 11 8 20
Ucayali 1 20 8 1 30
Total 111 1,250 27 1,325 1,075 2H 3,810
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1. S&P Global Corporate Sustainability Assessment (CSA):20R&tail Pert Corp. achieved a score of 78,
placing it in thed8th percentileamong 204 companies assessed in its industry. This positions the company
within the top 2% of sustainability performerglobally. These results reflect its continued leadership in
environmental, social, and governance (ESG) performance

o Companies: Supermercados Peruanos SA, InRetail Pharma, Real Plaza
2. CDP Recognition for transparency and climate action.

o Companies: Supermercados Peruanos SA, InRetail Pharma, Real Plaza
3. TIME World's Best Companies 2028vards companies for sustainable growth and future commitment.

o Companies: Supermercados Peruanos SA, InRetail Pharma, Real Plaza
4. ALAS20Sustainability and corporate governance in Latin America. The ALAS20 Award annually recogniz
companies, investors, and leaders in Latin America for their excellence in sustainability, investor relations, ar
corporate governance, focusing on integratB§G (Environmental, Social, and Governance) factors.

o / 2YLI yASaAaY {dzLISNXY¥SNDIFIR2a& t SNHzZy2a {! =X LywSi
5. BVL:Sustainable companies listed on the Lima Stock Exchange.

o Companies: Supermercados Peruanos SA, InRetail Pharma, Real Plaza
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7. ELSACertifies companies as harassmdrge workplaces.
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By collaborating with various industry associations and global organizations, InRetail Pera strengthens its commitment
responsible business practices, leveraging collective expertise, resources, innovation and networks to drive meaning
changeandl YL AF& (GKS AYLI OG 2F adzaidlAylroAfAde AyAsla@Saod

These partnerships enable us to address complex social, environmental, and economic challenges more effective
aligning with global initiatives such as the United Nations' Sustainable Development Goals (SDGs). Below are some of
key associations andemberships that we are proud to be part of, each playing a vital role in our sustainability journey:

Pera Sostenible Network of companies that promote the social, environmental,

Association Description ‘

economic development of Peru through the implementation of the Ur
Nations' Sustainable Development Goals (SDGs). Established in tH
1990s, the initiative connects companies and arigations to be agents
change, fostering a sustainable future for the country.

Lideres +1 Initiative that promotes positive economic, environmental, and si

impact, as well as competitiveness in the country's most productive se
Thepurpose is that leaders of every organization are key agents of ¢
for sustainability and should promote a triple positive impact that genel
social weHlbeing, economic growth, and care for the planet.




Desafio Kunan

Desafio Kunan is the most prestigious annual award focused on
entrepreneurship in Peru. It aims to recognize a diverse range of busil
that address social and environmental challenges in the cot
highlighting those that are innovative, schle, and sustainable. T
initiative aims to empower young entrepreneurs who are develg
innovative solutions to improve their communities.

Sociedad Comercio Exterior D¢
Pert (COMEX)

Business association that brings together the main exporters, importel
service providers in various economic sectors, such aseagrort, mining
energy, manufacturing, retail, digital, logistics, tourism, infrastructure
health, among others, witthe goal of influencing public policies in fava
employment generation, creation of opportunities and better quality of
for citizens.

Camara de Comercio de Lima

Business association that promotes market freedom, facilitates bug
opportunities, provides assistance and services, and drives competiti
in the private sector.

Comunidad Aequales

It aims to eliminate gender gaps in our country, guiding us with a g
commitment to equity, being agents of change through the generatior
retention of our employees.

Pride Connection

Network of companies that provide labor rights to LGBTQ+ comr|
members and foster safe and inclusive workspaces for their teams.

/Asociacion de Centros
Comerciales y de
Entretenimiento del Per(
(ACCEP)

Association that includes the main shopping centers in the country, ai
promote the development of the industry by representing, promoting,
defending its members before public and private organizations.

Fundacién OLI

Solidarity platform dedicated to channeling efforts and resources,
connecting people and institutions for equal opportunities in the fielc
environment, health, culture, education, and poverty reduction. We \
together with them in the "Ayudand@dbrigando" Program, for clothi
donation activities to vulnerable communities in Cusco, Ayacucho
Comas, in conjunction with the Ayudando Abrigando association.

IAsociacion Nacional de Caden
de BoticafANACAB)

Its purpose is to promote access for Peruvian families to
comprehensive health services so they can obtain safe and eff
medicines. The network ensures the guidance of a team of healt
professionals whose main interest is to serve and care for patient
consumers.

Instituto Peruano de Economig
(IPE)

A private nonprofit institution that seeks to promote balanced
sustainable economic development, carrying out activities that di
leconomic policy measures.

Sociedad Nacional de Industrig
(SNI)

Business association that promotes the development of the manufact
industry, boosts the market economy, and contributes to the coun
development through sectespecific technical proposals in areas suc
leconomics, labor, and tax policies, amatbers.

Banco de Alimentos (BAP)

Non-profit association that works as an intermediary between f
companies and charitable organizations. It recovers food of no comrr
value for distribution to people suffering from food insecurity.

Reverse Logistics Group (RLG

Operator of electrical and electronic equipment waste, responsibl
managing reverse logistics and providing solutions for recycling Ele
and Electronic Equipment Waste (WEEE) in compliance with ne
regulations.

Camara de Comercio Americal
del Perd (AmCham)

Organization that promotes and fosters the free market sys
encouraging trade, investment, and exchange between Peru and the |
States.

Hombro a Hombro

A private sector initiative aimed at supporting the state through compa

management capacity in emergency situations. The board brings tog




49 leading companies in the country and receives support from othi
times of disaster to channel their aid and efficiently reach areas that
immediate help.

Patronato Nacional PrBomberdA private entity, established as a npnofit association, whose objective

del Peru to support, as much as possible, the General Volunteer Firefighters Ci
Peru (CGBVP) and the volunteer firefighters who are part of it.
Es Hoy Movement of business leaders that articulates business capabilitie

promotes highimpact initiatives that respond to urgent challenges in
country. Food Retail signed the SME Commitment, an initiativ
encourage more companies to incorporate Resgible Relationsh
Principles with their MSE Suppliers.

Consumer Goods Forum (CGHA global leading network that brings together over 400 retai
manufacturers, and other key players in the consumer goods indust
focus is on driving positive changes and greater efficiency withil
industry by addressing global challenges sashsustainability, consum
health, and ethical supply chain practices. Food Retail is part of the C
Design Rules initiative.

UN Global Compact Is the world's largest corporate sustainability initiative from the Ur|
Nations, promoting companies' commitment to align their strategies
operations with the Ten Universal Principles on Human Rights,

Standards, Environment, and Awbrruption.

Table of contributions

Currency 2022

Lobbying groups, interest representation, o
similar

Local, regional or national political
campaigns/organizations/candidates
Trade associations, guilds, taxempt
associations, or think tanks

Other (expenses related to measures electi

S/ 0 0 0

S/ 0 0 0

S/ TMMI dhnmx MZHDP

S/ 0 0 0

or referendums)
Total contributions and other expenses S/ TMM: dhnmZ 1,257,35(
Major contributions
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At InRetail Pert Corp., we recognize that corporate governance and sustainable development are fundamental pillars
responsible business managemehtii NgoyeEhance ensures transparency, accountability, and fairness, fostering trust
amongstakeholdersand strengthening longerm business resilience.
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equitable andsustainable world



This chapter develops how InRetail Per Corp. integrates corporate governance and sustainable development, reinforc
our dedication to ethical management.
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The executive management of InRetail Pert Corp. is overseen by the Board of Ditac2024, its members incluée
Carlos Rodriguez Pastor, Fernando Zavala, Hugo Santa Maria, Ignacio Benito, MarigdalGardic&s Ny I § S RA NB
. Sy APatécia TeulletAlberto Morianaand Pablo Turner (alternate director fGarlos Rodriguez Pasfor

As of 2024the Boar®® 5 A NB Dliicdridhased® & AckA Y O dzYnte®heisA y Of dzZRAYy I GKNBS 6DH0O )
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FERNANDO ZAVALA

DIRECTOR

Directory entry: 2018
Nationality: Per
Year of birth: 1971

Profession:
Bachelor of Economics from
the Universidad del Pacifico,

Lima and MBA from the
University of Birmingham,
England.

IGNACIO BENITO

INDEPENDENT DIRECTOR

Directory entry: 2019
Nationality: Peru
Year of birth: 1968

Profession:

Bachelor in Administration and
Accounting from the Catholic
University of Argentina and MBA

from the University of \
Pennsylvania, Wharton School of
Business.

PABLO TURNER

ALTERNATE DIRECTOR FOR CARLOS RODRIGUEZ PASTOR

Directory entry: 2012
Nationality: Pert
Bachelor in Administration from Yearofblrhit: 250
the Catholic University of Chile -~ .
and MBA from the University of . : §
~ -
-

Profession:

Chicago.

~
~
~
v

PATRICIATEULLET

INDEPENDENT DIRECTOR

Directory entry: 2022
Nationality: Per(
Year of birth: 1960

Profession:
Bachelor of Economics from the

Universidad del Pacifico and MBA

from the La Salle University of

Mexico. ‘ ’
7/

CARLOS RODRIGUEZ PASTOR

PRESIDENT

Directory entry: 2011
Nationality: Peru
Year of birth: 1959

Profession:
Bachelor in Social Sciences
from the University of
California at Berkeley and
MBA from the Amos Tuck
School of Business at

Dartmouth University.

HUGO SANTA MARIA

DIRECTOR

Directory entry: 2019
Nationality: Perl
Year of birth: 1963

Profession:
Bachelor of Economics from
the Universidad del Pacifico.

Lima and doctor in
Economics from Washington
University, Saint Louis.

ALBERTO MORIANA

INDEPENDENT DIRECTOR

Directory entry: 2024
Nationality: Spain
Year of birth: 1965

Profession:

Bachelor of Law and Business
Administration from the Pontifical
Comillas University of the Jesuits in

Madrid (ICADE).

MARIELA GARCIA

ALTERNATE DIRECTORFORIGNACIO BENITO

Directory entry: 2019 Profession:

Nationality: Peru
Year of birth: 1964

Bachelor's degree
in Economics from the
Universidad del Pacifico and
an INCAE MBA from the

Adolfo Ibafiez University.
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The role of the Chairman of the Board of Directors of InRetail Pert Corp., is outlined in Article 1Bazrth&®uleswvhich
defines his primary responsibilities. These include:

1 Strategic oversight: Ensuring that the Board of Directors effectively establishes and implements the
Company's strategic direction.

1 Governance and stakeholder engagement: Fostering sound corporate governance and serving as a Vi
liaisonbetween shareholders and the Board of Directors.

9 Board Leadershi