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Q4’21 CONSOLIDATED FINANCIAL RESULTS

Million Soles (S/ mm)

EARNINGS PRESENTATION Q421

Highlights Revenues
- . . +24.4%
= Double-digit growth in Revenues due to a strong growth in our Food ’ ;
Retail segment, incorporating Makro, a solid growth in our Pharma 17,922
segment, and a strong recovery in our Shopping Malls segment 14.209

= Double-digit growth in EBITDA, mainly explained by top line growth,
operating leverage and the improved performance of our Shopping

I— +22.7% j

Malls segment
g 3,934 4,829
= Strong Net Income growth in the quarter due to a mark-to-market
gain in our Shopping Malls segment and a positive net FX effect!/ Q420 Q421
Gross 54 g0 28.4%
Margin
Adj. EBITDAZ Net Income?
+23.4% j
10.6%
| 2,249 | * ¥
1,823 +l35.6%j 375
339
|—+17.9%j 269
527 621 114
............. QA0 e A2 2020 202 oo BE20 e B2 2020 2022
Adj. EBITDA 3 404 12.9% 12.7% 12.5% Net 5 g0 5.6% 2.4% 2.1%
Margin Margin
Note: 2020 results do not consider Makro's results since Makro was acquired on December 23, 2020. 1/ PEN/USD exchange rate was S/3.998 as of December 31, 2021 compared to S/4.136 as of September 31,2021 and S/3.624 4

as of December 31, 2020. 2/ Adj. EBITDA excludes mark-to-market gains from valuation of investment properties of Food Retail and Shopping Malls segments. Adjusted EBITDA and Net Income include IFRS 16 effect.




2021 HIGHLIGHTS

Diversified business
models driving
revenue growth

Successful
execution of
synergies plan in
Makro

Demonstrated

financial discipline
across segments

Accelerated the
execution of our
omnichannel
strategy

Best practices in
COVID-19 context

+ High double-digit growth in Revenues and adjusted EBITDA in Food Retail, incorporating
Makro, with a strong performance in all categories

* Double-digit growth in Pharma due to a strong increase across nearly all categories

» Strong and consistent recovery in Shopping Malls with ~90% of GLA opened by year-end

» 5 Economax stores were rebranded to Makro and 2 new Makro stores were opened in Lima
in December, ending the year with 23 cash and carry stores

« Strengthened our value proposition towards professional clients, benefiting from strong
growth as their businesses reactivated

» Optimized our private label portfolio in cash and carry

» Successfully captured logistic and operational efficiencies

« Successful liability management in InRetail Consumer, including the issuance of ~USD 750
million in bonds and the refinancing of InRetail Pharma's USD 400 million bonds

» Sound FX hedging strategy to increase protection level in the context of increased
depreciation of the local currency

» Completed our Food Retail and Pharma store openings, and progressively increased
CAPEX in our Shopping Malls with the expansion of Real Plaza Cusco

» Rigorous cost controls generating savings and efficiencies in all our segments

« Distributed an extraordinary dividend in 2021

« Strengthened our digital leadership with a strong growth in online sales

« Consolidated the largest click and collect network in the country and continued expanding
our logistic network for our digital channels

* Incorporated new digital services and solutions within the InRetail platform to complement
our omnichannel strategy

* Continued implementing COVID-19 protocols in our stores and shopping malls, remaining
a best practice benchmark for our sectors

« Closely monitored the health of our more than ~47k employees through digital tools and
providing necessary testing and protective equipment

* Ensured constant availability of key categories across segments

EARNINGS PRESENTATION Q421

+24% consolidated Revenues
growth and +23% adjusted

EBITDA growth, compared to

an already strong 2020 basis

Focused on developing our
multi format strategy in Food
Retail

Net leverage reduced to 2.9x
in 2021

Moving forward to become
the #1 digital player in Peru

Quickly reacted to constant
changes in government
measures




2021 SUSTAINABILITY HIGHLIGHTS

ENVIRONMENTAL

SOCIAL

GOVERNANCE

(*) Supermercados

Peruanos sA

" Recycled 71% of waste from our stores
and logistic centers

" 67 tons of waste recycled through
recycling stations

= Reduced 28% of GHG emissions and
saved S/4 mm through eco-efficiency

= Verified Scope 1&2 of carbon footprint
with third party

®"Donated 12.6 tons or 13 mm food
rations to +61K beneficiaries

" Trained + 200 recyclers on OHS and
business management

®S/1.3 mm of SME sales, as part of our
“Peru Pasion” development program

= #5 in Presente Certification (best place
to work for LGBT talent)

"#5in GPTW Peru
= #4 in GPTW for Diversity and Inclusion
" #9 in PAR Gender Equality Ranking

% InRetail

" Recycled 90% of waste from our
logistic centers

" First GHG calculation

= Verified Scope 1&2 of carbon footprint
with third party

" Donated +80k packs of medicines

®150 drugstores were affiliated to the
“Farmacia Vecina" social program,
benefiting +30k members

" #4 in Presente Certification
=#18in GPTW Peru
" #13in GPTW for Diversity and Inclusion

2 InRetail
=~ Shopping Malls

®)

" |naugurated a natural gas self-
generation plant in Real Plaza
Puruchuco

" Reduced 27% of GHG emissions!/

= Verified Scope 1&2 of carbon footprint
with third party

" Implemented 11 pop-up markets in our
malls, a sales channel for +1k SMEs

®S/1.3 mm of SME sales, as part of our
“Peru Pasion" development program

= #6 in Presente Certification

" #9 in EFY Award: Best Companies for
Young Professionals

" #3 in GPTW for Millennials
= #8 in GPTW for Diversity and Inclusion

"3 independent Directors out of 7, under the criteria set forth by the applicable Peruvian regulation?

= Audit Committee, with 2 independent Directors

" Strong compliance and anti-corruption program
"Whistleblower line operated by third-party: www.conética.pe

=" Member of DJSI MILA Pacific Alliance 2021 and recognized as part of DJSI Yearbook 2021 as Industry Mover
= Member of Bloomberg Gender Equality Index 2022 and recognized as first Peruvian company to form part of index
" Member of S&P Dow Jones Sustainability Peru Index 2021

1/ 2020 figures. 2021 figures are currently been verified by AENOR. 2/ Including alternate Directors.
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2021 FINANCIAL AND OPERATIONAL SNAPSHOT

Million Soles (S/ mm)

FY 2021
(S/ mm; %)

Food Shopping

Retail [ E S
Supermercados ° % InRetail °
Peruanos sa

S

L. InRetail

77 Shopping Malls

1/
© inRetail
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Revenues
% Revenues Contribution

Adj. EBITDAY
% Adj. EBITDA Contribution

Adj. EBITDA Margin®/

Market Position

# of Stores

# of Employees

9,410 8,064
52% 45%
889 1,140
38% 49%
9.4% 14.1%

'|st '|st

689 2,252

22,576 24,051

531
3%

302
13%

76.8%

'|St

21

445

17,922

2,249

12.5%

47,042

Note: FY 2021 results consider Makro, which was acquired on December 23, 2020. 1/ Consolidated figures for InRetail include intercompany eliminations and consolidation adjustments. 2/ Adj. EBITDA excludes Mark-to-Market
gains from valuation of investment properties in the Food Retail and Shopping Malls segments and includes IFRS 16 effect. 3/ InRetail Shopping Malls' Adjusted EBITDA margin is represented here as our Net Rental margin,

calculated as Adj. EBITDA (inc. IFRS 16)/Net Rental Income.
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04'21 RESULTS = FOOD RETAIL EARNINGS PRESENTATION Q421

Million Soles (S/ mm) *
O Supermercados
Peruanos sa

_semm L aezt L ada | vars Lot L var % Revenues by Format* (04'21)
Massy

Revenues 2,669 1,924 38.7% 410 36.0%
Gross Profit 643 515 25.0% 2,232 24.2% &

Adj. EBITDA 283 197 43.5% 889 31.5% Viv

Gross Mg 24.1% 26.7%  -264 bps 237%  -227bps imakro)
Adj. EBITDA Mg " 10.6% 10.3% 36 bps 9.4% -33 bps

®  Revenues reached S/2.7 billion, registering a 38.7% growth versus the comparable quarter
of last year, driven primarily by the incorporation of Makro and a strong SSS growth of
6.0%% in Q4'21, positively impacted by a strong increase in both food and non-food
categories, despite an already strong Q4'20 comparison basis

™  Net opening of +21k sqm of additional sales area since Q4'20, which includes the opening
of 85 net new Mass stores (+13k sqm), 2 Makro stores (+7k sqm) and additional sales area
from a PlazaVea expansion (+1k sqm). In Q4'21, we opened 41 net new Mass stores (+8k
sgm) and 2 new Makro stores in Lima (+7k sqm)

®  Gross margin decreased 264 bps in Q4'21, mainly due to the incorporation of Makro's cash
and carry stores

w  Adjusted EBITDA margin increased 36 bps in Q4'21, from continued fixed costs dilution and
incremental operational efficiencies, more than compensating the decrease in gross
margin, reaching an adjusted EBITDA margin of 10.6%

Note: 2020 results do not consider Makro's results since Makro was acquired on December 23, 2020. 1/ Adjusted EBITDA excludes mark-to-market gains from valuation of investment properties and includes IFRS 16 effect. 9

2/ SSS of 6.0% considers Makro's like-for-like sales. 3/ Includes Corporate sales.




2021 HIGHLIGHTS - FOOD RETAIL

Significant growth in
Revenues and EBITDA

Strengthened multi-
format strategy

Strengthened
e-commerce offering and
service

Sustainability and Great
Place to Work

Best practices in COVID-
19 context

AN

<

High double-digit growth in Revenues and EBITDA incorporating Makro, with a strong
performance in both food and non-food categories and main formats

Successful execution of synergies and rapid integration of Makro

Continued fixed cost dilution and incremental operational efficiencies

Consolidated Makro as our cash and carry brand, reconverting all Economax, and
opening 2 new Makro stores in Lima

Reopened 2 flagship Plaza Vea stores in Lima, which were fully renovated

Opened +130" new Mass stores, totaling 557 stores (29 outside of Lima)

Recorded a ~50% growth in online sales and ~30% growth in average ticket, despite
the high comparison basis in 2020 and fewer restrictions at physical stores

7% participation in total sales in 2021%

Significantly increased third-party sales by ~4x in our online digital platforms

Strategic partner of Banco de Alimentos, donating 12.6 tons or 13 mm food rations to
+61K beneficiaries

Recycled 71% of waste from our stores and logistic centers

Ranked #5 in Great Place to Work Peru for >1,000 employees

Ranked #4 in Great Place to Work for Diversity and Inclusion

Ranked #9 in PAR Gender Equality Ranking

Focused on protecting the health of our employees through protective equipment,
preventive tests, medical and psychological assistance, and constant communication
Executed +23k preventive tests, +12k medical follow-up calls to our vulnerable
employees and acquired over 15 gallons of oxygen for our employees

1/ Gross openings. During 2021, we closed 45 Mass stores. 2/ Considers only formats with e-commerce platform.

EARNINGS PRESENTATION Q421
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A\ Reopened Plaza Vea Caminos




04'21 RESULTS = PHARMA EARNINGS PRESENTATION Q421

Million Soles (S/ mm)
4;: InRetail

Distribution "
S/ mm
0421 | Varx | o421 | Varn | o421 | Varx | 2021

Revenues 1,513 7.5% 665 -1.6% 2017 5.5% 8,064 12.1%

Gross Profit 559 8.8% 81 -6.1% 638 7.5% 2,486 13.0%

Adj. EBITDA % 257 2.8% 25 -12.8% 280 0.7% 1,140 13.7%

Gross Mg 37.0% 36.5% 12.2% 12.8% 31.6% 59 bps 30.8% 24 bps

Adj. EBITDA Mg % 17.0% 17.7% 3.8% 4.3% 13.9% -66 bps 14.1% 20 bps
Pharmacies

%  Top line growth of 7.5%, with a SSS growth of 4.9% in Q4'21, registering a % by Unit (Q4'21)

positive growth in both pharma and non-pharma categories, despite an
already important revenue basis in Q4'20 Bl Pharmacies
I Distribution

%  In Q4'21 we opened 41 net new pharmacies

Gross margin of 37.0%, slightly above Q4'20 Revenues?¥ EBITDA

9%

Adjusted EBITDA margin of 17.0%, slightly below Q4'20 mainly due to
increased expenses related to store conversions and renovations 31%

Distribution 69%

%  Revenues decreased 1.6% due to a higher comparison basis in Q4'20, when
independent pharmacies and institutions registered a strong recuperation

%  Gross margin of 12.2% in Q4'21
%  Adjusted EBITDA margin of 3.8% in Q4'21, mainly due to lower gross margin

1/ Pharmacies refers to the retail pharma unit which operates Inkafarma and Mifarma stores. Distribution refers to the distribution of pharmaceutical products. Segment breakdown considers management figures.
2/ Adj. EBITDA includes IFRS 16 effect. 3/ Revenues breakdown does not consider intercompany eliminations and consolidation adjustments. 11




2021 HIGHLIGHTS - PHARMA

Resilient business model
driving revenue and
EBITDA growth

Continued expanding our
health and wellbeing
spaces, growing our
complimentary non-

pharma categories

Increased capacity of our
digital channels to keep
driving growth

Great Place to Work and
sustainability

Best practices in COVID-
19 context

AN N NN

SNENEN

Solid SSS growth in Pharmacies across pharma and non-pharma categories, with a
recovery in personal care products in the second half of the year

Diligent execution of our every-day-low price strategy strengthening our
commitment of delivering health to the Peruvian families

Opened 87 net pharmacies, reaching a store network of 2,252 pharmacies
Renovated 29 Inkafarma stores to increase display and ease of reach of personal
care categories within stores

Renovated 21 Mifarma stores to the Beauty format to increase assortment of
beauty and wellness products

Over +90 mm visits in our digital platforms in 2021, with an ~85% growth in number
of transactions

~6% participation in total sales of Inkafarma Lima

Largest click and collect footprint with +2k stores, representing ~25% of our digital
sales by year-end

Inaugurated two new dedicated distribution centers for non-physical platforms in
Lima, increasing capacity by more than 3x

Ranked #18 in Great Place to Work Peru for >1,000 employees
Ranked #18 in GPW for Millennials

Ranked #13 in Great Place to Work for Diversity and Inclusion
Recycled 90% of waste from our logistic centers

Closely monitored the health of our more than 20k employees through digital tools
Executed +19k preventive tests, and +75k medical follow-up calls to our employees
Rapid response to increase safety stocks of key categories

EARNINGS PRESENTATION Q421

Increased display of personal care
A categories within Inkafarma stores

Opened Mifarma Beauty stores with
increased beauty assortment

Inaugurated dedicated distribution
A centers for non-physical platforms




Q4'21 RESULTS - SHOPPING MALLS EARNINGS PRESENTATION Q421

Million Soles (S/ mm) -
g?.Reta"l Mall
0 opping Malls

| S/mm___| 0421 | 0420 | Var% | 2021 GLA Breakdown as of Dec 31,2021

Revenues 163 117 38.9% 531 38.0%
Gross Profit 107 74 43.7% 346 48.4% Restricted Pending opening
Adj. EBITDA 92 64 42.4% 302 53.9% Vacancy

Gross Mg 65.7% 63.4% 222 bps 65.2% 457 bps

Net Rental Mg % 76.4% 75.0% 145 bps 76.8% 552 bps

C] Revenues reached S/163 mm, registering a 38.9% growth versus the comparable
quarter of last year mainly explained by the increase in GLA opened in (~90% of GLA
opened end of 2021 compared to ~80% of GLA opened end of 2020) and additional
GLA from the expansion of Real Plaza Cusco

Opened

C] Maintained a stable occupancy rate of ~93% in Q4'21, in line with previous quarters

and Q4'20 v

C] Net rental margin was 76.4% in Q4'21 vs 75.0% in Q4'20 @ During Q4'21, our malls operated with a
maximum visitor capacity between 60% and
C] Mark-to-market gain of S/123 mm in Q4'21 vs a loss of S/51.0 mm in Q4'20 80% and were opened until 10 pm
. ] ] @ Education and certain entertainment
@  Asof Dec.31, 2021, S/277 mm in cash and equivalents and an investment of S/191 tenants are still not allowed to open

mm in InRetail shares

1/ Adjusted EBITDA excludes mark-to-market gains from valuation of investment properties and includes IFRS 16 effect. 2/ Net Rental margin is calculated as Adj. EBITDA IFRS 16/Net Rental Income. Net Rental Income is defined
as Total Income minus reimbursable operating costs related to the maintenance and management of Shopping Malls. 13




2021 HIGHLIGHTS — SHOPPING MALLS

Consistent recovery and
solid tenant growth

Disciplined financial
management

Accelerated digital
strategy

Great Place to Work and
sustainability

Best practices in COVID-
19 context

SNRNEN

Strong recovery in 2021 with ~90% of GLA opened by year-end and a stable
occupancy rate of ~93%

Solid tenant SSS of 16.3% in 2021, showing recuperation across categories

Finished expansion of Real Plaza in Cusco, adding +21k sqm of new GLA, which
included the opening of H&M and other new tenants

Significantly reduced net leverage in 2021, from 9.4x as of Dec'20 to 5.7x as of Dec'21
Replaced USD 100 mm of Call Spread for a USD 100 mm Full Cross Currency Swap for
InRetail Shopping Malls' USD 350 mm USD bonds

7x growth in sales and 11x growth in number of transactions since Real Plaza Go, our
marketplace for Real Plaza, started in late 2020

Strengthened our click and collect service, which represented ~50% of sales by year-
end, bringing additional traffic to malls

+190k SKUs from third-party sellers in Real Plaza Go

Ranked #3 in Great Place to Work for Millennials

Ranked #8 in Great Place to Work for Diversity and Inclusion

Inaugurated the first natural gas self-generation plant in a mall in Peruy, in Real
Plaza Puruchuco

Closely monitored the health of employees through medical assistance, health and
nutrition programs

Adapted mall protocols to changing government requirements

Received certification from AENOR for all malls regarding our protocols for real time
control of capacity within malls

EARNINGS PRESENTATION Q421

A Finished expansion of Real Plaza
Cusco

A Opened H&M in Real Plaza Centro
Civico

A Real Plaza website




QUARTERLY OPENINGS AND SSS BY SEGMENT FARNINGS PRESENTATION Q421

Openings Same Store Sales (SSS)
Food Retail 2020: 17.7%
%2 Sales Area (‘000 sqm) 2021° 7.8%
477 477 476, 483 498
80 ! 80 74 80 87
i 93 93
9.1%
1 309 311 5.6% - 6.0%
Q4’20 Q121 Q221 Q321 Q4'21 Q4’20 Q121 Q221 Q321 Q4’21
Hard Discount 472 472 494 516 557
Il Cash and Carry 2V 21 21 21 23
I supermarkets 109 109 109 109 109
6 Ph . 2020: 4.5%
% Pharmacies <) Pharmacies 2021:  10.6%
Ne Stores ]
, ; 2,180 2,198 2,211 2,252 17.8% 16.7%
987 E 992 1,000 1,001 1,014
Mifarma ! 4.3% 4.9%
B inkafarma 1,178 i 1,188 1,198 1,210
Q4’20 Q121 Q221 Q321 Q4'21 Q4’20 Q121 Q221 Q321 Q4’21
. 2020: 0.3%
Shopping Malls ﬁ . ” o
ﬁ GLA (‘000 sqm) : Shopping Malls 2021:  16.3%
gog | 808 812 834 834 i 32.6%
i 17.4%
i i 11.6%
! 4.3% ! 3.6%
H — e ! -
Q4’20 Q121 Q221 Q321 Q4'21 Q4'20 Q121 Q221 Q321 Q4’21
N° Malls 21 21 21 21 21
1/ On December 23, 2020 we acquired Makro Peru with 16 cash and carry stores. 2/ Sales area (sqm) for hard discount and cash and carry stores was adjusted in Q2'21 due to an on-site measurement update. 3/ Food Retail SSS
consider Makro's like-for-like sales. 4/ Shopping Malls SSS from Q4'20 to Q4'21 only consider sales from tenants allowed to operate their physical stores in both comparable periods. 15
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CONSOLIDATED NET INCOME

EARNINGS PRESENTATION Q4’21
Million Soles (S/ mm)

Net IncomeV’ Net Income Breakdown'/

+10.6% _¢ I FRs 16 FXeffect | 36 -
I_ 14
+135.6% 375 -117
v 339 37 269
94

- i 777777

Q4'20 Q4'21 2020 2021 Net Income EBITDA Net FX Higher Higher Higher  Higher Tax Net Income
T Q420 Increase  Effect  Markto Financial  D&A  Expense Q421
Margin 2.9% 5.6% 2.4% 2.1% Market  Expenses

Net Income excluding FX, Mark-to-Market and
One-Time effects? v
+26.1% j + Additional EBITDA of S/94 mm in Q4’21 due to the incorporation of
611 Makro and a strong performance in our three segments
« Net FX gain of S/90 mm in Q4'21 vs Q4'20, which includes a S/53 mm
485 net FX gain from IFRS 16 effect on lease liabilities
|_ -7.1%—; « Higher mark-to-market of S/147 mm in Q4'21vs Q4'20 (gain of S/95
mm in Q4'21 compared to a S/53 mm loss in Q4'20)
167 155
............. Q20 ereerriereen b2 e ieesn 220, rrrersierr i 2O e

Net 4.2% 3.2% 3.4% 3.4%
Margin

1/ Net Income includes IFRS 16 effect. 2/ Net Income includes IFRS 16 and is adjusted, net of tax effect (~30%), for (i) FX loss/gain, (ii) Mark-to-Market from investment properties, (iii) S/209 million of one-time effects in Q1'21 related to
InRetail Pharma's liability management, sale of non-core assets and bridge loan facility used for the acquisition of Makro and (iv) S/39 million of one-time non-cash expenses in Q3'21 related to the restructuring of derivatives. Considers 17
cost of unwind of the USD 300 mm of Call Spread is deferred through 2028. PEN/USD exchange rate was S/3.998 as of December 31, 2021 compared to S/4.136 as of September 31, 2021 and S/3.624 as of December 31, 2020.




CAPEX AND CASH-FLOW BREAKDOWN EARNINGS PRESENTATION Q421

Million Soles (S/ mm)
Consolidated CAPEX
_____________________ ] |_____________________|
' 2020: S/369 mm ' | 2021:S/679 mm !
g g S 4 L S S
847 [ \ f |
e — 230
159 165
126 118 125
56 69
2019 Q120 Q2'20 Q320 Q4’20 Q121 Q221 Q321 Q4’21
Cash-Flow Breakdown
eeeeee
,,,,,,
+1,668 |
,,,,,,
= -
ffffffffff L L2
Starting Cash Operating CAPEX Financial Debt ~ Amortization Financial Dividend Acquisition Other Ending Cash
Balance 2021 Cash Flow and Financial Expenses Distribution of Agora & Non-Operating Balance Q4'21

Expenses of InDigital Investing
Lease Liability Activities




CONSOLIDATED FINANCIAL DEBT

Million Soles (S/ mm)

Consolidated Financial Debt!/

EARNINGS PRESENTATION Q421

USD Exposure on Financial Debt

Net Debt/Adj.EBITDA [l Debt/Adj.EBITDA

3.7X 3.8x

I .

3.0x

2020 LTM Q1°21 LTM Q221 LTM Q3’21 2021
Debt 7017 7,447 7,589 7,858 7817

3/ 3/

Cash 1,203 1,298 1,087 965 1,039
Net Debt 5813 6,149 6,502 6,893 6,777
LT™M Adj. 4/ 4/ 4/ 4/
EBITDA 1,823 1,907 2,047 2,155 2,249

I Hedge usp [ PEN

2% 2% 3%

Dec-20 Mar-21 Jun-21 Sep-21 Dec-21

= As of Dec 31, 2021, we have the following hedge instruments for the bonds:
= InRetail Consumer:
= Call Spreads that protect us from exchange rate depreciation
between S/3.70 to S/4.20, for a notional of USD 300 mm until
maturity
= Range Principal-Only Swaps with an average strike price of
S/4.1063 within the range of S/3.70 and S/6.00, for a notional of
USD 300 mm until maturity
* InRetail Shopping Malls:
= Call Spread that protects us from exchange rate depreciation
between S/3.26 to S/3.75, for a notional amount of USD 250 mm
until maturity
= Full Cross Currency Swap, with a strike price of $/3.887 and PEN
swap rate of 8.75%, for a notional of USD 100 mm until maturity

1/ Financial Debt does not include lease liabilities associated to IFRS 16. Cash considers cash equivalents. Ratios are adjusted for currency hedge effect. 2/ Includes bridge loan of USD 375 million taken by InRetail Consumer to finance

acquisition of Makro Peru on December 23, 2020. 3/ An ordinary dividend of USD 70 mm was distributed in May'21 and an extraordinary dividend of USD 70 mm was distributed in Nov'21. 4/ Excludes Makro's results for 2020. 19




FINANCIAL DEBT BY SEGMENT1/ EARNINGS PRESENTATION Q421

Million Soles (S/ mm)

:3: InRetail

PERU CORP Net Debt/Adj. EBITDA [l Debt/Adj. EBITDA

Total Consolidated Debt: S/7,817 mm
Debt / Adj. EBITDA: 3.4x
)+, InRetail Net Debt / Adj. EBITDA: 2.9x
7" Consumer |

Debt / Adj. EBITDA: 2.7x
Net Debt / Adj. EBITDA: 2.3x

I
ey g InRetail 3, InRetail
upermercados O-O <
( ) Penganos SA *~ Shopping Malls
11.3x
3.8x 10.5x .
0 3.7x 3.5
X 3.5x 31 8.9x
| X 2.3x 2.3 2.4x
: . .3x 9.4x 7.2X
3:5x 3.2x 3.2x 2.1x 2.1x -
B 7.3x
1.4x
2020 LTM Q121 LTM Q221 LTM Q3’21 2021 2020 LTM Q121 LTM Q221 LTM Q321 2021 2020 LTM Q121 LTM Q221 LTM Q3’21 2021
Debt 2,558 2 2,673 5/ 2,6925/ 2,835 5/ 2,7385/ 2,224 2,41 65/ 2,448 5/ 2,633 5/ 2,752 5/ 2,196 2,236 2,323 2,385 2,322
4/ 4/ 4/ 4/ 4/ 4/

Cash 374 123 239 232 197 604 960 583 441 472 364 346 386 394 469
Net Debt 2,184 2,550 2,454 2,602 2,541 1,629 1,456 1,865 2,192 2,280 1,832 1,890 1,938 1,992 1,853

LTMAdj. 3/ 27953/ 3/ 3/
EBITDA 5 746 803 889 1,003 1,055 1,120 1,139 1,140 196 183 242 275 302

1/ Financial Debt does not include lease liabilities associated to IFRS 16. Cash includes cash equivalents, treasury stock and treasury bonds when at Subsidiary level. Ratios are adjusted for currency hedge effect.
2/ Includes intercompany loan with InRetail Consumer to finance acquisition of Makro Peru on December 23, 2020. 3/ Excludes Makro's results for 2020. 4/ Cash balance impacted by dividend distributions to fund InRetail Perd's
ordinary and extraordinary dividends (USD 140 mm in total in 2021). 5/ Considers intercompany loans with InRetail Consumer tied to bond issuance. 20
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3 YEAR CAPEX GUIDANCE 2022-2024

2022 CAPEX Guideline
Food Retail

Supermarkets (Plaza Vea):

= 2 new stores in 2022 (+5.5k sqm of sales area)
Cash and Carry (Makro):

= 2new stores in 2022 (+7.5k sqm of sales area)
Hard Discount (Mass):

= 120 new stores in 2022 (avg. of 200 sgm of sales area
per store)

= 100 new stores in 2022

Shopping Malls

= +5to 10k sgm of GLA expansion in 2022

EARNINGS PRESENTATION Q421

Projected CAPEX for 2022-2024: S/2.5B

By Segment

Shopping
Malls
Food
Retail
21%
Pharma
By Type of Investment
y 1yp Refurbishing
and expansions
. 0
Logistics [ASk4 New stores,
+IT
malls

and landbank

14%
Maintenance
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IFRS 16 EBITDA RECONCILIATION EARNINGS PRESENTATION Q421

Million Soles (S/ mm)

1 o

. -, InRetail
Q421 g InRetail () gupemercases  lozinRetall g otean
Accounting Operating Profit Q4'21 536 198 184 211
D&A, including additional depreciation of
assets with right-of-use as per IFRS 16 +180 +83 +96 4
Mark-to-market effect -95 +2 - -123
Adj. EBITDA Q4'21 621 283 280 92
Excluded rental expenses of assets with
right-of-use as per IFRS 16% 100 42 67 3
Adj. EBITDA Q4'21 - Pre IFRS 16 521 242 213 88

1/ Consolidated figures for InRetail include intercompany eliminations and consolidation adjustments.
2/ Includes disposal of assets with right-of-use and associated liabilities, as per IFRS 16.




IFRS 16 NET INCOME RECONCILIATION EARNINGS PRESENTATION Q421

Million Soles (S/ mm)

Q4'21 #s InRetail !
Accounting Net Income Q4'21 269
Rental expenses of assets with right-of-use as per IFRS 16% -100
Financial expenses from lease liabilities as per IFRS 16 +25
Exchange rate gain from lease liabilities as per IFRS 16 -37
Additional depreciation of assets with right-of-use as per IFRS 16% +79
Deferred income tax +12
Net Income Q4'21 - Pre IFRS 16 247

1/ Consolidated figures for InRetail include intercompany eliminations and consolidation adjustments
2/ Includes disposal of assets with right-of-use and associated liabilities, as per IFRS 16.
3/ Includes depreciation of key money as per IFRS 16.




InRetail

PERU CORP

CONTACT INFORMATION

Vanessa Danino
Investor Relations Officer

IR email: ir@inretail.pe

This material was prepared solely for informational purposes and is not to be construed as a solicitation or an offer to buy or sell any securities.

This presentation may include forward-looking statements or statements about events or circumstances which have not yet occurred. We have based these forward-looking statements largely on our current beliefs and
expectations about future events and financial trends affecting our businesses and our future financial performance. These forward-looking statements are subject to risk, uncertainties and assumptions, including, among other
things, general economic, political and business conditions, both in Peru and in Latin America as a whole. The words “believes”, “may”, “will", “estimates”, “continues”, “anticipates”, “intends”, “expects”, and similar words are

intended to identify forward-looking statements. We undertake no obligations to update or revise any forward-looking statements because of new information, future events or other factors.

In light of these risks and uncertainties, the forward-looking events and circumstances discussed in this presentation might not occur. Therefore, our actual results could differ substantially from those anticipated in our forward-
looking statements.

No representation or warranty, either express or implied, is provided in relation to the accuracy, completeness or reliability of the information contained herein. It should not be regarded by recipients as a substitute for the exercise
of their own judgment. We and our affiliates, agents, directors, employees and advisors accept no liability whatsoever for any loss or damage of any kind arising out of the use of all or any part of this material.

This material does not give and should not be treated as giving investment advice. You should consult with your own legal, regulatory, tax, business, investment, financial and accounting advisers to the extent that you deem it
necessary, and make your own investment, hedging and trading decision based upon your own judgment and advice from such advisers as you deem necessary and not upon any information in this material.




